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www.homepay-go.com.tw
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INTRODUCTION

Established in2001, President Tseng has been taking the
lead ever since Liang Cheng Food Co., Ltd. was founded.
On the basis of over three decade’ s experience in
confectionery industry, we have been stepping toward
the tenth year steadily with diversified business
orientation.

Meanwhile, we have created many No. 1 in Taiwan
bakery field which are leading egg tart puff/pastry into
automatic mass production, hot—selling cheese cake in
supermarket wholesale channels, and world brand—new
innovative cheese pastry in Taiwan breakfast franchised
stores. The cheese pastry has become our patronage
favorite breakfast gourmet. “What you need, is virtually
what we care” is our pursuing motto for eternity. Even
though we have achieved some accomplishments, we
shall never be contented. On the contrary, we will devote
ourselves to reaching win—win situation between

marketers and customers.
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CORPORATE CULTURE

CORE VALUE

Equivalent value of quality and quantity are the most
important issue of Liang Cheng Food Co., Ltd. in the long
term.

Meanwhile, quality and production capacity are our
& development team’ s chasing goals, too. Baseg
thirty year’ s bakery experience, we will yield
bakery product with fair price.

MANAGEMENT IDEA

Innovation : “SELECT GOODEOOD;
LIFE.” with reliable ingredientss

Quality : Production Procg

procedure (SOP) to upg
evaluation and assure £XCR

Faith : Liang Cheng F

We never adopt supph w1th0ut

We never purchasetaw materlal wﬁfﬁut (lehmle resource.
We never blend anysharmfulfadditives in our products.
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D (i elop internationalized bakery product. By means of
Chinesesgiidl Wiestern bakery. combination, we wish that we
can starid_on thie World Arena in the near future. In future,
we will make use of more professinnal quality and amiable

'. service tp march forward “Taiwan Milestone, Global

Vlsion e achlevement step ]w step.

Meanwhile, we have installed latest bakery
€quipment to stabilize quality, enhance production
capacity, and satisfy general public necessity.

We have led-in ISO 22000:2005 & HACCP
international certificate to let.customer eat safely
and use at ease.-Béﬁ'dgs,o‘ﬂ?research &
development team Has'kept onfimproving and
innovating products who hassmade use of food
ingredients to promote traditionalbakery product
levels. As a result, our bakery product has matched
modern tendency whichuis toxin-free and healthy
dehcacy gourmet - At presentiwe supply many
maj or customers whiettineludes three wholesale
sdpermark__e’ts, ff')ur 1'r'n"aj or franchised convenience

“_stores, domest;_ic franchised breakfast stores, and
S arandihotels, too. In future, we will widespread our
W superior bakery product to developed countries in

Europe and America. In the near future, we. will let
the whole world have a chance to know Taiwan's
confectionery gourmet culture.
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CHANNEL BRAND - STORE BRAND -

CUSTOMER SEGMENT REPRESENTATIVE

WE GROW UP ALL THE WAY DUE TO YOUR
SUPPORT. WE APPRECIATE AND CHERISH
MORE THAN EVER DO.

a
54

ABSE v EE

ﬂitw E§
Honepas

Food Safety
Certified
TA625-FS

RRRGIRIDERAT

UANG CHENG FOOD CO, LTD

E5E:(03) 371-2121 {#E:(03) 371-6376
HEIEUT CHEER I\ EH ok BER236 81258

Taoyuan Headquarter: No.12, Ln. 236, Yongfeng Rd.,
Bade City, Taoyuan County 334, Taiwan (R.O.C.)
Tel:03-371-2121 Fax:03-371-6376



